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See more at plumtreecreative.com/eurostar

Eurostar

Digital banners promoting a sale on key routes.

Brevity was everything, with an extremely limited character 
count and a split-second to catch the reader’s attention.



See more at plumtreecreative.com/eurostar

Eurostar

I had all sorts of fun with catering, 
from naming and describing 
cocktails in the Business Premier
lounge and witty lines for coffee 
cups and napkins, to coasters for 
the Eurostar champagne tent at 
Le Tour de Yorkshire.



See more at plumtreecreative.com/eurostar

Eurostar

This started as a silly sketch on a quiet day in the office and went on to 
become Eurostar’s first April Fool – a fish-spotting guide for use en route.



See more at plumtreecreative.com/eurostar

Eurostar

A lovely, long copy brief for the 
Travel State of Mind campaign, 
which appeared at major 
stations across London.
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Ruby Hotels

Since 2018, I’ve been the lead writer for Ruby Hotels, creating copy and concepts for everything 
from welcome letters and website content to window vinyls, door hangers and bar bits and bobs.



See more at plumtreecreative.com/ruby-hotels

Ruby Hotels

Every hotel has a unique story and design, based on the building or neighbourhood it calls 
home. That means lots of opportunity for spinning a yarn to inform and draw in guests.



See more at plumtreecreative.com/comic-relief 

Comic Relief

I’ve been working with Comic Relief since 2018 and it’s a dream come true. There’s 
always an excuse to have some fun with the copy, while keeping the tone warm and 
inclusive.

Along with acquisition postcards, we sent out a thank you note to fundraisers.

I couldn’t believe it when Lenny Henry 
also used this line on TV…



See more at plumtreecreative.com/comic-relief 

Comic Relief

My main role at Comic Relief is concepting and writing fundraising packs for schools 
and nurseries. Working with two designers I helped completely revamp the packs to 
make the content more accessible and inviting.



Comic Relief

Helping teachers visualise how to fit fundraising into their day helped boost 
engagement, while giving 30 cupcakes funny names for a sweepstake was an 
entertaining way to spend an hour.

See more at plumtreecreative.com/comic-relief 



See more at plumtreecreative.com, or drop me a line – I’d love to chat.

plumtreecreative@yahoo.co.uk
07876 126 711

Other existing/previous clients include:

• Daily Telegraph
• EE
• HomeSense
• Immediate Media (BBC Magazines)
• Moonpig
• NOW TV
• Rough Guides
• Sky
• TK Maxx
• UKTV
•  Virgin Media
• Virgin Mobile
•  Wellcome Collection


